|ts capltal city =
The stable population amounts to 650.000 inhabitants W|th over
8.600.000 visitor arrivals per year
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Deve lOpme ﬂt Industries

Innovation Economy
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The strategic plan:

mgp :

-Encourage the creation and
development of technology-
based enterprises and
entrepreneurs

-Link knowledge companies
with the entire local industry

-Raises the vocation in young
people

-Build ownership of Mar del

Plata as a City of knowledge by
the people
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-Boosts current
technology companies

-Promotes the
development and
establishment of new
companies, by boosting
the Knowledge
Economy Industry

-Provides more

competitiveness to the
city industry

mgp

-Positions the local
technology sector

-Encourages young
people to become
creators of technology

-Represents the
Lighthouse of
Innovation, symbol of
the new productive
model of the city
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Along the pandemic
SARS-CQOV 2, the %
Municipality had to
face unknown and
unexpected challenges
which involved a
change of paradigm,

to solve particular
situations %

&

mgp =
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4 objectives
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It promotes a
management
model based
on the
conception
of an agile,
innovative
Municipal
Government
close to its
citizens
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2) It generates
resilient public
policies from a
cross-sectional
perspective in a
context of
permanent
change

mardelplata



3) It adds tools
pased on
technological
devices to
guarantee the
supply of
services by
the local
government
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4) It supports greater
efficiency in the use
of public resources
through paperless,
electronic adoption
and digital signatures
within the local
administration
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Technology is not a solution per se:

-Strategic alliance with local public and private actors

-Work on the organizational culture.
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